
Why Study 
Media?



What’s all this waffle 

about Media Studies 

being a “Mickey Mouse 

subject”?



WHO owns the 
Mouse?



Media Networks
Parks and Resorts
Studio Entertainment
Consumer Products



Walt Disney 
Pictures

Pixar 
Animation 
Studios

Touchstone 
Pictures

Hollywood 
Pictures

Miramax

Marvel 
Entertainment

Hollywood 
Records

Lyric Street 
Records

ABC 
Television 

Studios

ESPN

Disney.com

Movies.com

Club Penguin



Disney is the 
largest 
media & 

entertainment 
conglomerate 

in the world



“Disneyland invites 

the customer not 

merely to experience 

the controlled thrills 

of a carny ride, but 

to participate in the 

mythic rituals of the 

culture.”
E L Doctorow, The Book of Daniel (1971)



Q
“A study today of the 

products of the 
animated cartoon 

industry of the twenties, 
thirties and forties 

would yield the 
following theology: 

1. People 
are animals.



2. The body 
is mortal & 

subject to 
incredible 

pain



3. Life is 
antagonistic 
to the living



4. The flesh can be sawed, 

crushed, frozen, stretched, 

burned, bombed, and 

plucked for music.
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5. The dumb are 

abused by the 

smart and the 

smart destroyed 

by their own 

cunning.



6. The small 

are tortured by 

the large and 

the large 

destroyed by 

their own 

momentum.



7. We are able to walk 

on air, but only as long 

as our illusion 

supports us.Y



Disneyfication
This is the 
process in 
which culture 
is plundered, 
homogenised, 
repackaged, 
and sold back 
to us in an 
sanitised form



“It is clear that few of the 
children who ride in the Mad 
Hatter's Teacup have read or 
even will read Alice [in 
Wonderland]...”

E L Doctorow, The Book of Daniel (1971)



The average Disneyland 
customer has little or no 
experience of the “cultural 
treasures” he or she is 
supposed to cherish



“One cannot tour Disneyland today 
without noticing its real achievement, 
which is the handling of crowds”

E L Doctorow, The Book of Daniel (1971)



“One is struck by the number 

of adult customers at 

Disneyland unaccompanied by 

small children.”



15,000 speakers in 
Disney World 

“manufacture emotion” 
as you walk around. 

The music is at a 
constant volume — and 

nobody notices it



“The life and life-style of slave-trading 
America on the Mississippi River in the 
nineteenth century is compressed into a 
technologically faithful steamboat ride of 
five or ten minutes on an HO-scale river.”

E L Doctorow, The Book of Daniel (1971)



After all this emotional and 

symbolic manipulation, the 

customer reaches the moment of 

communion at the point of purchase.



History,
Culture,
Art,
Literature

= merchandise



For some, 
Disneyland 
is the 
authentic 
expression 
of our 
society of 
simulations



“behind these smiling eyes 

there lurks a cold, ferocious 

beast fearfully stalking us."

Jean Baudrillard, America



“Centuries of tradition are eroded 
by the technically dazzling but 
culturally-biased products of the 
corporate entertainment industry.”

New Internationalist



Global entertainment is one of the characteristic 

features of global capitalism. Corporate 

culture tends to destroy diversity



from childhood, we are trained to be 

good consumers: to want things, 
to feel good when we buy things – and 

to feel bad when we don’t, or can’t



The T version 
of reality is 

sanitised & often 
overwhelmingly 

white  



Who is served by this soft-focus reality?



K
“All children agree that the 
roles of boss, secretary, 
police officer, and doctor 
in television programs are 
usually played by White 
people while the roles of 
criminal and maid/janitor 
on television are usually 
played by African-
Americans. Never do 
children see Latino or 
Asian characters as the 
dominant person in the 
listed roles.”source: www.children now.org



Although fond of using 
Public Domain works for 
its film adaptations, 
T is aggressive in 
defending its copyrights



Disney thinks 8-year-old kids have entered into a 
legally binding contract by walking underneath 

this sign!



Disney also makes kids sit through 120 
pages of licence agreements before 
being allowed to watch Sleeping 
Beauty on a Blu Ray disk.



$63 billion in total assets
$36 billion revenue (2009)
$3.31 billion profit (2009)
150,000 employees

Who owns the Mouse?



Mickey Mouse Subject?


